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Die X-Minuten Stadt

10-, 15-, 20-minute Nachbarschaften, Stadte, Regionen,...

Utrecht dichtbij:
de tien-minutenstad
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Tle-de-France: 20-Minute Territory
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minute

neighbourhood

*EDINBVRGH-*

Edinburgh: 20-Minute Neighborhoods

20-Minute Neighbourhoods

Creating a more liveable Melbourne

Melbourne: 20-Minute Neighborhoods

TUM Accessibility Planning

“the literal definition is less important
and a flexible approach to local living is
needed...

...The distance that people are willing or
able to walk or wheel will vary and
there will be different needs and
expectations for our urban, suburban
and more rural communities...

...There is no template for an ideal ‘20-
minute neighbourhood’. The services
and facilities needed to meet daily
needs will depend on individuals and
the unique characteristics of their
communities.”

X-Minuten Stadt Im Kern: ein breit
anwendbares Planungskonzept, das
fordert, dass Menschen wichtige
Alltagsziele gut erreichen konnen, vor
allem durch kurze Wege.



Erreichbarkeit: Balance zwischen Mobilitat und Nahe (Proximity)

ENDS ACCESSIBILITY
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Erreichbarkeit durch hohere

Geschwindigkeit verbessern

Erreichbarkeit durch kiirzere

Entfernungen verbessern

Levine, J., Grengs, J., & Merlin, L. A. (2019). From mobility to
accessibility: Transforming urban transportation and land-use
planning. Cornell University Press. 3



Kontextabhangigkeit: lasst viele Fragen offen

* Welche Ziele sind im Alltag am

wichtigsten? Flowers of Proximity

* Wie moéchten Menschen dorthin
gelangen?
 Wie nahist,nah genug“?

HEALTHCARE

ENTERTAINMENT
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Based on Gil Sola & Vilhelmson 2018 and
9/11/2026 TUM Accessibility Planning adapted based on Moreno et al. (2021)



Participatory tool

In Curridabat, Costa Rica (2024) — Older Adults B 7
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Participatory tool

In Munich, Germany and Cairo, Egypt (2024) — Students




Ur
+15

EIT Urban Mobility | Munich | November 2022

-Minute City: Human-centred planning in action

Urban Mobility

Co-funded by the
European Union

ban Mobility Next 9

A study by:

TUTI

+15-MINUTE CITY
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Figure 19: Flower of proximity from the workshop with

HEALTHCARE

Figure 21: Flower of proximity from the workshop with local planning practitioners from Madrid

local planning practitioners from Amsterdam
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Workshop - Digital Platform

Tell us about your dream neighborhood!
301 people around the worid have aiready reimagined theirs, will you be next?

Gamifizierte Umfrage, die...

e Teilnahme fur Menschen weltweit
ermoglicht

* Die multimodale Perspektive
vertieft

* sich auf quantitative Aspekte
konzentriert, die zur Modellierung

Co-funded by von Erreichbarkeit und fur

the European Lnion politische Entscheidungen genutzt

werden kdnnen

Driving Urban
Transitions

ngmmoﬁiﬁcgiss sut
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Alternative Perspektive im Vergleich zu klassischen
Verkehrsverhaltenerhebungen

Wir wissen, wie Menschen unterwegs sind ...

Modal Split nach Hauptwegezweck - 2017 und 2023 im Vergleich
y Nl Z00FGR I ? ) =
— 2017
gesamt L 5003
] 2017
Arbeit L 5023

2017
dhnﬂ“dlgg————————{:
2023
2017
Ausbildung —E
2023

2017

Einkauf [:2023
) 2017
Erledigung —[ 2023
2017

Freizeit [ 2023

2017
Begleitung —[ 2023

Angaben in Prozent, MiD2023 & MiD 20217, alle Wege; Abweichung an 100%: Rundungsdifferenzen

MiD 2023 | Ergebnisbericht | Quelle: MiD 2023

... aber wie wiirden sie gerne unterwegs sein?
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The Flowers are Blossoming!
11,400+ Blumen | 100+ Countries

Top 10

c COUNTRY n pct
. &
g - . ‘ Germany 3846 34.4%
_ 3
L2 @ ® United States 1458 13.1%
%6} |
Cgge  BAx United Kingdom 858 7.7%
y % 2 gy
87 > Netherlands 465 4.2%
359
Canada 378 3.4%
(
8 ‘ Australia 320 2.9%
B 9
Austria 305 2.7%
Spain 257 2.3%
Switzerland 228 2.0%
- . &

Italy 222 2.0%



Aggregierung der Ergebnisse: Degree of Urbanization (DOU)

1 = Landlich | 2 = Vororte | 3 = Stddte

Urban centre (or high density cluster)

Consists of contiguous grid cells
+ with a density of at least 1,500 Overall 1 2 3
. inhabitants per km2. An urban

e Characteristic N =11169" N =566 N=1493" N=9110"

50,000. Gaps in this cluster are
filled and edges are smoothed. If

e eiemaetie CONTINENT

e Africa 36 (0.3%) 5(09%) 8(0.5%) 23 (0.3%)

Sample extracted from Africa

Asia 485 (4.3%) 7 (1.2%) 16 (1.1%) = 462 (5.1%)
Consists of contiguous grid cells

with a density of at least 300 .

inhabitants per km? and has a Australia 320 (29%) 15 (27%) 28 (1 9%) 277 (30%)
population of at least 5,000 in the

cluster (The urban centres are

subsets of the corresponding urban

clusters). Europe 8,179 (73%) 444 (78%) 1,121 (75%) 6,614 (73%)

- North America 1,918 (17%) 93 (16%) 305 (20%) 1,520 (17%)
Suburb

Sample extracted from Northern America

Oceania 54 (0.5%) 0 (0%) 8 (0.5%) 46 (0.5%)

Cells that do not belong to an urban

cluster. Most of these will have a 1 0 0 0, O,
. South America 177 (1.6%) 2 (04%)  7(0.5%) 168 (1.8%)
km2. Some rural cells will have a

higher density, but they are not part 7 n (cy )

of cluster with a large enough o

population size to be classified as

an urban cluster.

Village Dispersed Rural Area

Sample extracted from Latin America Sample extracted from Asia

European Commission. Statistical Office of the European Union. (2021). Applying the degree of
urbanisation: A methodological manual to define cities, towns and rural areas for international
comparisons : 2021 edition. Publications Office. https://data.europa.eu/doi/10.2785/706535
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https://data.europa.eu/doi/10.2785/706535

Stichprobe in Deutschland (n= 3,798)

* 90% junge Erwachsene (18-39 Jahre)
* 53% Manner

Characteristic N = 3,7‘38T

age_group
18_24
25_29
30_39
40_49
50_59
60_69
70_79

80_plus

"N (%)

9/11/2026

1,306 (34%)
1,231 (32%)
901 (24%)
202 (5.3%)
95 (2.5%)
48 (1.3%)
14 (0.4%)

1 (<0.1%)

Characteristic N = 3,7987
gender
man 2,029 (53%)
other 128 (3.4%)

prefer_not_to_say 70 (1.8%)
woman 1,571 (41%)

"h (%)

* 68% Bachelorabschluss oder hoher
* 57% Erwerbstatig, 37% Studierende

Characteristic
education

bachelor_plus

none

N = 3,798’

2,592 (68%)

2 (<0.1%)

prefer_not_to_say 70 (1.8%)

primary

secondary

trade_technical

"n (%)

TUM Accessibility Planning

9 (0.2%)
808 (21%)

317 (8.3%)

Characteristic
occupation

employed

N = 3,798’

2,175 (57%)

household_or_unpaid 25 (0.7%)

prefer_not_to_say
retired

student

unable

unemployed

"n (%)

57 (1.5%)
36 (0.9%)
1,410 (37%)
24 (0.6%)

71 (1.9%)

12



Welche Ziele sind im Alltag am wichtigsten?

Top Destinations
+ U n ive rsal supemarket 4

park 1
restaurantC afe 1
workplace 1

gp 1

phamacy 1
bakery 1

gym+
postalService 1
natureArea 1
culturalVenue1
barPub 1
university 1
freshMarket 1

nonFoodR etail 1

Destination

library 1
convenience 1
specialistDoctor 1
personalCare 1
bank 1

daycare 1

primary School 1
playground 1
secondarySchool ]
community Center 1
coworking 1

placeOfWorship 1

+ Specialized stom -

o
b
a

0.50
Proportion of Respondents

o
P
S
o
o -
3

1.00
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In?

den Menschen gerne unterwegs sei
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Aktuelle Nutzung >> Praferenz fiir motorisierte Verkehrsmittel (Auto & OV)

TUM Accessibility Planning
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Wie wurden Menschen gerne unterwegs sein?

Rural (DOU = 1) Suburbs/Towns (DOU = 2) Cities (DOU = 3)

Germany
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Aktuelle Nutzung >> Priferenz fiir motorisierte Verkehrsmittel (Auto & OV)

9/11/2026 TUM Accessibility Planning Destinations with at least 10 responses plotted
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Kontextabhangigkeit: lasst viele Fragen offen

* Welche Ziele sind im Alltag am
WiChtigSten? Flowers of Proximity
* Wie mochten Menschen dorthin
gelangen?

 Wie nahist,nah genug“?

HEALTHCARE

ENTERTAINMENT

... und wie wird das dadurch beeinflusst,
wo Menschen leben und wer sie sind?

GCOMMERGE
WORKING

Based on Gil Sola & Vilhelmson 2018 and
adapted based on Moreno et al. (2021)



Modellierung: Ubersicht

e Relevanz von Einrichtungen
» 27 logistische Regressionsmodelle, eines pro Einrichtung
* Auswahl (ja/nein) = f(Urbanisierungsgrad + Soziodemografie)

* Verkehrsmittelpraferenz
* 1 multinomiales logistisches Regressionsmodell

* Praferenz (zu FuR/Rollstuhl, Fahrrad*, OV, Auto*) = f(Einrichtung + Urbanisierungsgrad +
Soziodemografie)

* Verkehrsmittelakzeptanz
* 5 logistische Regressionsmodelle, eines pro Verkehrsmittel bzw. motorisierte Verkehrsmittel
» Akzeptanz (ja/nein) = f(Einrichtung + Urbanisierungsgrad + Soziodemografie)



Modellierung: Relevanz von Einrichtungen

DOU: Cities{ 97 82 77 69 59 58 57 59 52 44 40 41 37 24 23 22 21 19 18 14 8 6 6 4 4 4 3
DOQOU: Suburbs / towns A - - - B +5**  45**
DOU: Rural ] lr 1 24
Gender: Man-{ 96 77 74 69 56 52 59 58 49 48 37 44 37 24 21 22 17 21 15 ] 8 6 6 4 4 4
Gender: Woman- +2* +5% +g™* - IO T S
Gender: Other{ +3* - -
Age: 18-24{ 98 80 69 72 54 55 55 22 18 15 15 7 6 5 7 4 4 4
Age: 25-29 1 +9**
Age: 30-39 - - -9* - +6* -4
Age: 40-49 - --
Age: 50+ --
Children:No{ 97 79 76 70 #1 59 57 21 20 18 16 5 4 2 4 4 4 4
Children: Yes | 10 B3 -8 T [ S0 e 1
Education: Secondary or less{ 95 75 76 60 60 59 54 22 24 21 17 7 7 4 10 5 3 3
Education: Trade / technical ]
Education: Bachelor's+ - = +g 7 e
Mobility impairment: No{ 97 78 76 69 60 57 58 58 50 47 40 39 36 24 23 22 20 19 18 15 8 7 6 5 4 4 4
Mobility impairment: Yes -
Occupation: Employed (s25% WFH){ 98 77 74 85 60 60 61 57 51 47 40 38 18 23 25 18 20 18 19 15 8 7 6 5 4 2 3
Occupation: Employed (26-75% WFH) - 6" T
Occupation: Employed (>75% WFH) 4 - - -8* +6**
Occupation: Student - - - - -6 +47
Occupation: Not employed - -
McFadden R“{ 006 005 003 012 003 003 0.02 003 002 002 001 005 039 003 002 005 002 003 003 002 026 021 037 017 006 0.04 0.03
2 2 £ = 2 3 2 £ ° 5 % ¢ B 3 8 T ff 8% of o3
3 s s g 8 3 s 8 5 3 & ; s E % 3
B g 5 8 e & - g & & o
K ©) o 38 o O

contrast ] s20 [0 (20.-10] (-10,-5] (-5.5) i5.10) [ [10,20)
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Wahrscheinlichkeitsunterschiede (probability Contrasts)

Anstelle von Odds Ratios werden durchschnittliche kontrafaktische
Wahrscheinlichkeitsunterschiede berichtet.

Vorgehen:

1. Modell schatzen. DOU: Cities{ 97 82

2. Eine Variable fur alle Befragten auf denselben Wert setzen 5. suburbs / towns - g
(DOU =, landlich”), wahrend alle anderen Merkmale T Ty -
unverandert bleiben. '

3. Fir jede Befragte die vorhergesagte Wahrscheinlichkeit McFadden Rz4 0.08 005 ¢
berechnen. ™ -

4. Schritte 2-3 mit dem Vergleichswert wiederholen = E
(DOU = , Stidte”). ﬁ 5

5. Die durchschnittliche Differenz der vorhergesagten :gf

Wahrscheinlichkeiten berechnen.

Wenn DOU fir alle Befragten auf ,landlich” gesetzt wird, ist die durchschnittlich
vorhergesagte Wahrscheinlichkeit, einen Park auszuwahlen, um 27 Prozentpunkte
niedriger als bei , Stadte”.



Modellierung: Relevanz von Einrichtungen

Landlich & Vororte: ++ Naturgebiete, —— Parks

DOU:Cities{ 97 8 77 69 59 58 57 59 52 44 |40 41 37 24 23 22 21 19 18 14 8 6 6 4 4 4 3
DOU: Suburbs / towns A - - - -7 +5**  +5**
DOU: Rural ] o 1 24
Gender: Man{ 96 59 58 49 48 37 44 37 24 21 16 22 17 21 15 9 8 6 6 4 4 4
Gender: Woman{ +2* FE §12%% 5~ +a-| 7 Nicht-Manner: + Gesundheitseinrichtungen,
Gender: Other{ +3* -- - + Bib“OthEk, - Bars
Age: 18-24 98 55 60 46 46 38 39 44 18 27 22 22 18 15 15 7 6 5 7 4 4 4
Age: 25-29 - +8* o
Age: 30-39 1 +6* -4*
Age: 40-49 -19 4157 Altere: ++ Hausarzt, ++ Bauernmarkt, —— Arbeit & Uni,
o | e
Children: No{ 97 51 48 41 40 37 24 23 22 21 20 18 16 5 4 24 4 4 4
Children: Yes 1 10+ (108 Fiats ot e . BRSO | citern: ++ Bildungseinrichtungen
Education: Secondary or less{ 95 50 46 42 35 35 23 27 22 22 24 20 17 7 7 4 10 5 3 3
Education: Trade / technical 1
Education: Bachelor's+ A +9** -T* -6***
Mobility impairment: No{ 97 78 76 60 57 58 58 50 47 40 39 36 24 23 22 20 19 18 15 8 7 6 5 4 4 4
Mobility impairment: Yes -
Occupation: Employed (25% WFH){ o8 77 74 8 60 60 61 57 51 47 40 38 18 23 25 18 20 18 19 15 8 7 6 5 4 2 3
Occupation: Employed (26-75% WFH) 6" 7+~ Studierende: ++ Uni
Occupation: Employed (>75% WFH) - -8* Erwerbstﬁtige (selten WFH): ++ Arbeitsplatz +6**
Occupation: Student - - - -6™ +4m
Occupation: Not employed -
McFadden R“{ 006 005 003 012 003 003 002 003 002 002 001 005 039 003 002 005 002 003 003 002 026 021 037 017 006 004 003
T £ @ g 5 r T 2 8 § & 2 = B F =z & 5 @ £ e T T BT F & =
2 A - g s 3 £ & 5 g & 5§ & 8 ° § F § £ £ s
2 [F —s 2 & % 3 = 5 § @& S g E g% 8
8 o E 8 cE & & g & & o
& G} e 3 @ O
Contrast . <-20 . (-20,-10] (-10, -5] (-5.5) [5.10) . [10, 20)
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Modellierung: Verkehrsmittelpraferenz

Deutlich hohere Priferenz fiir Fahrrad und OV bei
manchen Einrichtungen (z. B. Arbeitsplatz, Uni, Kultureinrichtungen)

Destination: Supermarket
Destination: Park

Destination: Restaurant / café
Destination: Workplace
Destination: General practitioner
Destination: Pharmacy
Destination: Bakery
Destination: Gym / sport facility
Destination: Postal service
Destination: Nature area
Destination: Cultural venue
Destination: Bar / pub
Destination: University
Destination: Fresh food market
Destination: Non-food retail
Destination: Library
Destination: Convenience store
Destination: Specialist doctor
Destination: Personal care
Destination: Bank

Destination: Daycare
Destination: Primary school
Destination: Playground
Destination: Secondary school
Destination: Community center
Destination: Coworking space

Destination: Place of worship

Zu FuR/Rolistuhl fast immer
bevorzugt; aktive Verkehrsmittel
meist 2 70 %, Auto meist <10 %

9/11/2026

77 13

i >

g e
s [ e

o proes

o o

g -

4 1

T +5***

3. +8%

$10%*

+10" -1

147 +13™

g g
+3
-

' +=
IINA

14+ +140+

=
©
=
<
]
)
=
=
=
2

Bike™

Altere & Eltern: leichte Verschiebung der Priferenz zum Fahrrad

Landlich & Vororte: nur leicht hohere

Preferred mode
McFadden R*: 0.15

Autobesitz: nur leicht
héhere Autopraferenz

8 2 DOU: Cities 66 23 2 9
-8* -1 DOU: Suburbs / towns -4* +2. +20 -0
-7 +8** DOU: Rural 6% -1 +3* +4r**
e g Gender: Woman +2* -2*

- +0 Gender: Other +1 +0 Praferenz fiir Auto und OV
-8 - Age: 18-24 62 24 3 1
-6 +3m Age: 25-29 43 2 -1 1
6 w0 Age: 30-39 +5v+
£ i Age: 40-49 45, " 4
jl'7 Age: 50+ 6 110 1 -3*
_gren +10%**
Children: No 65 23 3 9
g
[ o T | —— o o 7
B +1
J Education: Secondary or less 63 25 3 9
-2.
Education: Trade / technical +1 -2 +1 -0
e +g*er
— - Education: Bachelor's+ +2. -2 -0 -0
> Mobility impairment: No 64 24 3 9
o s Mobility impairment: Yes +5* -5* +0 -0
g 5 Motorized mode: License only 67 24 1 8
6 0 Motorized mode: None +1 -4 +0 +3%*
g +2 Motorized mode: Car or motorbike =77 +1 +1**
g s Occupation: Employed (£25% WFH) 64 24 3 9
B $13%%% Occupation: Employed (26-75% WFH) +2. -3 +0 +0
+3. Occupation: Employed (>75% WFH) +4** -2 -1. -2.
Occupation: Student -1 -0 +0 +1
-4 +4. Occupation: Not employed -1 -3 +3* +1
% g s ° & g
O & S & o &
c ] c
s @ s
-— -
2 = L2
5 = 5
o © o
=
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M O d e l'l'i e ru n g: Ve r ke h rS m itte la I(Ze pta n Z Landlich & Vororte: ++ Autoakzeptanz

Destination: Supermarket 96 75 43 39 64 DOU: Cities 96 83 66 24 73
Destination: Park +3*+* +12%* +14** _ -2* DOU: Suburbs / towns -B*** +4*
Destination: Restaurant / café +1% +11% _ =T DOU: Rural o) T
Destination: Workplace B e +13%** _ Gender: Man 96 84 66 75
Destination: General practitioner +5%* _ L2 +14% Gender: Woman DA ==}
Destination: Pharmacy +27* +47 Gender: Other +2*
Destination: Bakery +3*** +5%** Age: 18-24 97 86 67 31 77
Destination: Gym / sport facility +14** 13 +12* Age: 25-29
Destination: Postal service o R T Age: 30-39 T~
Destination: Nature area _ Age: 40-49 11 -8* -2+ —2%
Destination: Cultural venue 2% _ -6** Age: 50+ Y el -12% _ -14** _
Destination: Bar / pub +1** _— Children: No 97 82 66 27 74
Destination: University = _ Children: Yes +5**
Destination: Fresh food market +2" _ Education: Secondary or less 96 84 68 27 77
Destination: Non-food retail SIAE _ Education: Trade / technical
Destination: Library _— Education: Bachelor's+ -5**
Destination: Convenience store F2 _ Mobility impairment: No 96 83 65 28 74
Destination: Specialist doctor TR _ Mobility impairment: Yes
Destination: Personal care +8*** _ Motorized mode: License only 28 84 67 18 72
Destination: Bank +T Motorized mode: None o 4~
Destination: Daycare AT +8* Motorized mode: Car or motorbike B AL -l +5%**
Destination: Primary school 1geee EER Occupation: Employed ($25% WFH) o7 84 67 26 75
Destination: Playground +3 -8* _ Occupation: Employed (26-75% WFH) .
Autobesitz: ++ Autoakzeptanz
Destination: Secondary school -5 _— Occupation: Employed (>75% WFH) +2* * b I . ht 4% h I? A’ t .
+
Destination: Community center _— Occupation: Student aber nur feic ( o) ohere Au opraferenz
Destination: Coworking space -6* _ Occupation: Not employed
Destination: Place of worship _ +10* McFadden R? 0.09 0.04 0.13 0.15 0.13
5 g % % , 5 3 g 5 5
= = 3 3 In vergleich zum Supermarkt: £ = s 3 8
© < ] . . .. © = S
2 g £ Bei den meisten Einrichtungen 2 g =
= L =9 o = L o
= = & . T = = ®
= g ¢  ist OV haufiger, Auto seltener = g 2
= o akzeptiert = e
=} e}
= =
o o
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Nutzergruppen

Gruppe Alter
Junge Studierende 18-24
Erwerbstatige 30-39
Erwerbstatige Eltern 30-39

Erwerbstatige im Homeoffice  30-39

Altere Erwerbstitige 50+

Kinder im Haushalt
Nein
Nein
Ja
Nein

Nein

Erwerbsstatus / Homeoffice
Studierend

Erwerbstatig — selten/kein Homeoffice
Erwerbstatig — selten/kein Homeoffice
Erwerbstatig — fast immer Homeoffice

Erwerbstatig — selten/kein Homeoffice

Durchschnitt berechnet fiir jeden Urbanisierungsgrad (stadtisch, suburban, landlich) tber alle
Kombinationen der ubrigen Kovariaten



Typologie von Einrichtungen

100%

Low-High Med-High

75%

°0% Med-Med

Einrichtungsrelevanz

25%

Low-Low Med-Low

0%
20% 50% 75%

Akzeptanz von Auto oder OV

9/11/2026 TUM Accessibility Planning

High-High

High-Low

100%
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Typologie nach Gruppen

Cities : Young students

100%

High k
university
75%
& (9]
5 pharmacy
>
Q2
1 g 50%
Medium >
I=
s postalS?rvice
=
<
Iibraryo
speciagljstDoctor
25% .
’ COnVEnl%nce nonFoodRetail
ank
freshl’v‘la%et
Low person%Care

ommunityCenter
primarySchool placeOf\Ig)rship secondarySchool
F"a{‘;‘m“"d Qda\ycare Ocoworking

20% 50% 75% 100%
Public transport or car* acceptance

0%

Low Medium High
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Typologie nach Gruppen

9/11/2026

Medium

Low

Amenity relevance

Cities : Employed

100%
()

supermarket

workplacg
o p

[ )
park

restaurantCafe
75% pharmacy L

postaISeorvice

50%
barP&b
() spe&alistDocmr
259 freshMarket
convenience person%)Care ononF&adRetail
ban library
unjyersity
dacare communityCenter
. Q . secondarySchool
001 playgrgemd primarySchool pIaceOfWorsgD d O—coworking
(v]
20% 50% 75% 100%
Public transport or car* acceptance
Low Medium High
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Typologie nach Gruppen

Cities : Remote workers
100%

()
supermarket

High
Eark
[ ]
75% restaurantCafe
bostalService
O
[+
Q
c
©
>
2
. 2 s0%
Medium >
'c
]
£
<
fres&Market b&rPub
25%
pers&nalCare
convenience ban? nonF&odRetaiI
. O
Low da{care library
communitbCenter coworkin
primary%chool (V) o 9
© i darySchool i
v ) placeOfWorship, secondaryschool university
0% playg ® o}
20% 50% 75% 100%
Public transport or car* acceptance
Low Medium High
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Typologie nach Gruppen

Cities : Employed parents
100%

gsupermarket

High
[ ]
75% workplace
ph acy
" 6"
Q
c
o
3
[ 50% daycge
. =]
Medium o o
et .
= stalService
c
(1]
£
< i School
pnm%y choo
freshMarket
25% cuIturaI?enue
libr.
ba personag are s%e ialistDoctor
Low (9] '1*5 barPib nonFoodRetail
convenience
communityCenter%
secon arySchoobuniversity
pIaceOfWorglip coworg]g
0%
20% 50% 75% 100%

Public transport or car* acceptance
Low Medium High
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Typologie nach Gruppen

Medium

Low

9/11/2026

Amenity relevance

Cities : Older workers
100%

supermarket
([ ]

h
p armecy
75% e
restaurantCafe
) park )
baker
F y
50%
natgeA
©
gym
specialistDoctor
25% congnience communityCenter
bar? QP
personalCare
bérPub nonFoo?Retail
pIace8fWorship )
. . hty
primarySchool d hool UnlyerSI
0% plagground Qdaycare secondarygghoo cogprking
0
20% 50% 75%

Public transport or car* acceptance
Low Medium High
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Typologie nach Gruppen

100%

Cities

oge Cultural venue -- --
+ Mobility p— | | |

University

Low-High Med-High High-High

75%

Non-food retail
0% Med-Med Specialist doctor -

Coworking space

Library -

Bar / pub

25%

Einrichtungsrelevanz

Low-Low Med-Low High-Low
Restaurant / café

Nature area
20% 50% 75% 100%

Akzeptanz von Auto oder OV

Secondary school
Community center
Personal care

Se—

Gym / sport facility

Destination

Place of worship
Bank

Fresh food market

— |
- [

Daycare

Primary school

Pharmacy - --
L

Postal service

Convenience store

ssery [
|

- . Playground
+ Proximity .
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Typologie nach Gruppen

Cities Suburbs / towns

+ Mobility Cultural venue -- -- --

100%

]
O ovsien  (Medgh | v worcace [N NI I 1 O
5 o University -
E Non-food retail
E" 50% Med-Med Specialist doctor
:2 Coworking space
g Library
i_% % Bar / pub

Low-Low Med-Low High-Low Rectaurant | café ---
% Nature area ---

20% 50% 75% 100%
52 Secondary school
Akzeptanz von Auto oder OV /

Community center

Personal care

Se—

Gym / sport facility

Destination

Place of worship
Bank

Fresh food market

I
eorc [N I ]
Daycare -

Primary school
— L | B P
Postal service -- -

Convenience store

ssery [ Il
| I

- . Playground
+ Proximity
2 P e e @ P I
& o & @ € & o & €
$ 9 2 o S 9 @ o o
& & < <+ <« & & < S
& &P & & & < & 3 of
o> p & > > ' L& O
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Typologie nach Gruppen

100%

Cities Suburbs / towns Rural

+ Mobility Cultural venue -- -- -- -- --

]
: el worooce I [ [ N
% . University - -
g Non-food retail
?:o 50% Med-Med Specialist doctor - -
: .
E Coworking space
g Library
i_% o Bar / pub

Low-Low Med-Low High-Low Rectaurant | café ----
0% Nature area ----

20% 50% 75% 100%
52 Secondary school
Akzeptanz von Auto oder OV /
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Personal care
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Gym / sport facility
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Wie nah ist ,,nah genug”?

9/11/2026
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@ Minute Map

minutemap.online
5]k =]
[=]+3

Driving Urban
Transitions

Co-funded by
the European Union

DREAMS

9/11/2026
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https://minutemap.online/

Warum es wichtig ist: Alles Im Zusammenhang

Karten Menschen
Modellieren, Planen, Monitoring Zuhoren, Starken, gemeinsam gestalten

9/11/2026 TUM Accessibility Planning
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Wir laden Euch herzlich nach Munchen ein!
SYMPOSIUM | 21.10.2026

Planning the 15-minute City in the outskirts: lessons from the DREAMS Project P.Iannlng. th.e
15-minute City in the

urban outskirts

o Design Offices | Brienner Str. 45/a-d, Munich

Symposium and Training Day

TRAINING DAY | 22.10.2026

Plan the 15-minute City in the outskirts: a hands-on exercise!

o Design Offices | Brienner Str. 45/a-d, Munich

Anmeldung (Kostenlos):

DREAMS Project

Driving Equitable and Accessible
15-minute Neighbourhood Transformations

October 21-22, 2026
Munich

www.eiturbanmobility.eu/events/dreams-project-event/
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Vielen Dank fur lhre Aufmerksamkeit!

Erzahlen Sie uns von Ihrer
Traumnachbarschaft!

. as . . Der erste Schritt, um
Wie wiirden Sie gerne zur Arbeit kommen? e

Wie wdre es mit einem Park, Restaurant oder ;::;t: zi:;uer;:f: 3‘\ TU M ACCESSI BI LITY P LAN N I N G

all den anderen Orte am wichtigsten sind? . » {r‘; Ba r tOSZ M C CO rmiCk
0\ 13 rtosz.mccormick@tum.
qL | bartosz.mccormick@tum.de
s Benjamin Buttner

“*%.a-*h. benjamin.buettner@tum.de

-

flowersofproximity.com

Cotunded b TUM Accessibility Planning
- e twopesnumon  LEOrstuhl fir Siedlungsstruktur und Verkehrsplanung
Technische Universitat Minchen
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